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FREE COX COMMUNITY CONCERT TO PRESENT THIRTEEN-TIME GRAMMY 
WINNING HEADLINER RICKY SKAGGS AND KENTUCKY THUNDER TO THE 

GENERAL PUBLIC 
 
 
 

Partnership Formed between Cox, Fort Smith Classic and City of Fort Smith for Local 
Family Fun 

 
For t Smith, Ark. Ð March 12, 2008 Ð Area country, Western and bluegrass music fans can get ready for 
a huge treat when Ricky Skaggs and Kentucky Thunder arrive to help celebrate spring in downtown Fort 
Smith. Cox Communications, as part of its annual Cox Community Concert programming in Arkansas, is 
fully underwriting the headliner concert—designed to create extra excitement during the week of the 2008 
Fort Smith Classic. 
 
The free Cox Community Concert is scheduled for Tuesday, May 6 at the Fort Smith River Front 
Amphitheater.  Following an opening act at 6:30 p.m., still to be announced, Ricky Skaggs and Kentucky 
Thunder will take the stage at 7:15 p.m.   
 
Concert tickets will be available beginning April 1 at Cox Stores in Fort Smith, Van Buren, Rogers, 
Bentonville, Fayetteville, Siloam Springs, Harrison and Berryville.  Tickets may also be found at 
ARVEST Bank locations in Fort Smith and Van Buren.  Although tickets are complementary, they will 
be required for entry to the concert and are limited to four at the time of request. 
 



The Cox Community Concert presenting Ricky Skaggs and Kentucky Thunder came about through a 
partnership with the Fort Smith Classic.  Cox committed to organizing and funding the event, with the 
intent to bring a new dimension to the tournament week for golfers and non-golfers alike.  The 
partnership expanded further to include the City of Fort Smith, offering the chance to showcase the 
downtown River Front Amphitheater in a way that anyone in the community would have the 
opportunity to participate. 
 
Ricky Skaggs first took the stage at age five and made his television debut at age seven, performing with 
bluegrass legends Lester Flatt and Earl Scruggs to earn his first paycheck.  Since that time, he has 
garnered thirteen Grammy Awards, eight Country Music Association (CMA) Awards, including 
“Entertainer of the Year”, eight Academy of Country Music (ACM) Awards, eight TNN Music City 
Awards, eleven International Bluegrass Music Association (IBMA) Awards, and dozens of other 
honors.    
 
In 1997, Ricky founded his own record label, Skaggs Family Records, and since has released nine albums.  
Each of his self-released albums has been nominated for a Grammy award, and seven of the nine received 
the honor.  Ricky Skaggs earned a spot in Billboard’s “Top 20 Artists of the Decade” and was also 
included in Billboard’s list of “Top 100 Artists of the Past 50 Years.”  CMT included Ricky in its 
television special, “40 Greatest Men of Country Music.” 
 
 
 
About Cox Communications: 
 
Cox Communications is a multi-service broadband communications and entertainment company with 
more than 6 million total residential and commercial customers.  The third-largest cable television 
company in the United States, Cox offers an array of advanced digital video, high-speed Internet and 
telephony services over its own nationwide IP network, as well as integrated wireless services in 
affiliation with Sprint (NYSE: S).  Cox Business is a full-service, facilities-based provider of 
communications solutions for commercial customers, providing high-speed Internet, voice and long 
distance services, as well as data and video transport services for small to large-sized businesses.  Cox 
Media offers national and local cable advertising in traditional spot and new media formats, along with 
promotional opportunities and production services.  Cox Communications wholly owns and operates 
the Travel Channel.  More information about the services of Cox Communications, a wholly owned 
subsidiary of Cox Enterprises, is available at www.cox.com, www.coxbusiness.com, and 
www.coxmedia.com.   
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